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Communications Opportunities

• Send any news or project coverage to your 
Program Officer

• Talk to your Program Officer about any aspect 
of your State Library’s projects



Ways to Use Social Media

• #IMLSgrant (across social media platforms)
• Don’t forget to “@” us!

• Facebook: @Institute of Museum and Library 
Services 

• Twitter: @US_IMLS
• Capture social media content for SPR 

reporting



What Does It Mean to Be “Exemplary”?

• Any aspect of a project that you feel deserves 
recognition or attention

• Helps communicate to your Program Officer which 
projects are worth emphasizing to various IMLS 
and external stakeholders

• Becomes a search filter in the Public View (SPR)
• It does not:

• Suggest the project is perfect
• Expose the project to undue scrutiny



IMLS Acknowledgement Refresher

• Grantee Communications Kit:
https://www.imls.gov/grants/grant-recipients/grantee-communications-kit

• Minimum acknowledgement: “Institute of Museum and 
Library Services”

• Consider: “federal” funds
• Optional: “LSTA” or state library references

• Empower your subrecipients as well
• Most notably: conference presentations (use logo, 

statements on opening/closing slides, attendee post-
attendance reports)

https://www.imls.gov/grants/grant-recipients/grantee-communications-kit


Attribution on Real Property



State Profile Page Updates

• 2015 SPR project highlights
• State Librarian quotes
• 2018-2022 Five-Year Plans

• Links to full PDFs
• “Abridged” Highlights

• Curated IMLS state-specific content
• Public View (SPR) and Awarded Grants Database URLs
• State funding reports





The “Public View” of the SPR

• URL: https://imls-spr.imls.gov/Public
• Contains SPR submissions from 2014 onward
• SPR elements not in the Public View:

• Budget detail
• Additional materials

https://imls-spr.imls.gov/Public


SPR = Communications

• Public View expands the potential audience of 
SPR material
• IMLS
• Library Field
• General Public (including elected officials)

• Consider these audiences when 
writing/reviewing your SPR





SPR Project Codes 
correspond with 
shareable URLs

Sharing SPR Project Info



SPR: SLAA View

SPR: Public View



URLs within 
narratives for public 

access

Project-wide 
outcomes/impacts

Applicable 
findings/lessons 

learned



Thank you for your ongoing 
communication efforts! 
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